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Tomato Contracting in California 
Seriously Behind 


California’s huge canning tomato 
crop, which has averaged over two mil- 
lion tons per year for the past six 
years, is threatened with drastic cur- 
tailment during 1961 as a result of 
growers’ fears of labor difficulties dur- 
ing the forthcoming harvest season. 
At this time of the year canners nor- 
mally sign contracts with growers to 
produce tomatoes for canning on 
about 130,000 acres. The labor dif- 
ficulties of last season coupled with 
current reports of trouble in the Im- 
perial Valley, have resulted in canners 
being able to sign up about thirty 
percent of their normal acreage. 
Growers apparently fear they may be 
unable to use Mexican National labor, 
which is normally used to harvest 
around 90 percent or more of the crop. 
[his is because of tomatoes being 
harvested at a time of peak demand 
lor agricultural labor and_ inability 
to get domestic workers to perform 
this type of stoop labor. Although 
Public Law 78 permits Mexican Na- 
tionals to be made available, growers 
lear that their use might become im- 
possible once harvesting starts. Simi- 
las conditions prevail for asparagus 
gi owers, whose crop is almost at the 
point of harvest now. 

These problems were discussed Feb. 
2. at a Directors’ meeting of the Can- 
' rs League of California, whose mem- 
| rs can over 75 percent of the State’s 
' ck of canned fruits and vegetables. 

The League pledged support and 
operation to grower groups in their 
uest for clear-cut State and Federal 
ulings on harvest labor. A Spokes- 
‘nan Announced that the canner or- 
anization intends to cooperate with 
‘rower groups to the fullest extent in 
irging State and Federal authorities 


to develop a solution to this serious 
problem. 


Spokesman for the Canners League 
point out that contracts for growing 
tomatoes need to be executed and the 
seed should go into the ground with- 
in the next three or four weeks if an 
adequate supply of tomatoes is to be 
grown. The economic effects of a 
sharp curtainment of the California 
tomato crop would be far-reaching. 
According to a report from the U. S. 
Department of Agriculture, in 1960 
California tomato growers produced 
2,241,000 tons of tomatoes, for which 
they received $51,543,000. A 50 per- 
cent or better reduction in the crop 
obviously would result in a severe 
curtailment of job opportunities for 
cannery workers, which during the 
peak processing season amount to 
around 50,000 cannery workers in- 
volved in processing tomatoes. It also 
would greatly reduce requirements 
for tin cans, fiber shipping containers, 
labels, salt and seasonings, and all 
sorts of supplies from industries also 
employing large numbers of workers 
in California. ‘Truckers who are now 
geared to haul the huge tonnage to 
the canneries would find use for one- 
half or less of their trucks, with cor- 
responding reductions of their pay- 
rolls. 


Finally, there would be a damag- 
ing impact on tax revenues at the Fed- 
eral, State and even local levels. Can- 
ners are hopeful that public officials 
will at an early date give assurance to 
the growers that there will be an 
adequate supply of harvest labor and 
specify the conditions under which it 
may be used so that the crop may be 
contracted and planted. 


NAWGA PLANNING BUSY 
CONVENTION 


The 55th Annual Convention of the 
National-American Wholesale Grocers 
Association (NAWGA) scheduled for 
Chicago’s Palmer House Sunday thru 
Wednesday March 12 to 15, will be a 
busy one as indicated by the program 
just received. “Sales Improvement, 
Executive Fitness, and Cost Reduc- 
tion” will be the underlying themes 
of some 20 workshop sessions and three 
joint business sessions, according to 
Walter F. Whittier, president. 


Each day, Monday, Tuesday, and 
Wednesday, there will be a pre-work- 
shop fitness breakfast at 7:00 A. M. 
Following these there will be seven con- 
curent workshop conferences begin- 
ning at 8:00 A. M. each day. At 10: 
15 A. M. on each of these several days 
there will be held a joint business ses- 
sion. Following luncheon, the after- 
noon will be left open for visits to 
suppliers’ exhibit booths and hospital- 
ity suites. Each evening an outstand- 
ing social event is scheduled. 

As evidence of the regard in which 
the supplier is held, and to promote 
attendance at exhibit booths, the first 


* order of business at the c@hvention is 


a “New Food Products Luncheon” 
which will be held at noon on Sunday. 
At this luncheon new products of the 
following companies will be intro- 
duced: American Home Foods, Armour 
& Company, Borden Foods Company, 
Burry Biscuit Corporation, Campbell 
Sales Company, Carnation Company, 
Dole Corporation, Fishery Products, 
Inc., General Foods Corporation, Ger- 
ber Products Company, Gorton’s of 
Gloucester, H. J. Heinz Company, 


Indian Trail Foods, Morton Salt Com-’ 


pany, Nestle Company, Oconomowoc 
Canning Company, Pet Milk Com- 
pany, Pillsbury Company, Standard 
Brands, Inc., Stokely-Van Camp, Inc., 
and Swift and Company. Exhibits will 
be open 2 to 6 P. M. on Sunday, and 
from 2:30 on Monday and Tuesday. 
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HOW WAS THE CONVENTION? 
““FANTABULOUS” 
SAYS EDITOR JUDGE 


“Fantabulous” he says “pro- 
vides a good one-word descrip- 
tion of the reactions of a number 
of machinery and equipment 
firms. Supplymen seemed well 
pleased also. Your reporter 
didn’t ask every exhibitor how 
he felt about the Convention, 
but he did ask a good many, and 
there was not a single reply 
that was unfavorable. There 
were not only good contacts but 
orders were taken, many of 
them, and believe it or not, 
memories of days gone by, equip- 
ment was shipped direct from 
the floor.” 


There is every good reason 
for this good business—canned 
foods stocks are in good balance, 
prices are right, canners are 
making money, and spending it, 
to modernize for efficient pro- 
duction. People are turning to 
convenience foods and in the 
population rise there are more 
people to eat it. The Canned 
Food Business is a good business 
to do business with. Suppliers 
would do well to get on the 
bandwagon—now—while the 
buying is on. The sooner the 
better. 


From this you can see you can 
say a lot, show a lot, do a jot of 
powerful selling in a space like 
this in the condensed “News and 
Market” Issues of this publica- 
tion. 


Organize your sales approach. 
Take a column, once a month, 
on a page with this kind of im- 
portant reading, and be sure 
you get your story over. It 
means a full page of advertising 
at single column cost. 


Because of the fewer number 
of pages we have only so many 
columns to sell. 


Single Column per month $70 
—(13 times) 

Half Column per month $40 
—(13 times) 


For reservations call HOpkins 
7-3338; CANNING ‘TRADE; 
2504 St. Paul Street, Baltimore 
18, Maryland. 


Take a look at some of the 
other single column Ads in this 
issue. 


AGRICULTURAL MARKETING 
CLINIC 


An Agricultural Marketing Clinic 
will be held at Michigan State Univer- 
sity, Kelogg Center, on March 15. In- 
teresting subjects to be discussed be- 
ginning at 10:00 A. M. include “Man- 
aging your Debt” by Ed Brown, “Esti- 
mating if an Investment will Pay Out” 
by Ray Bohnsack; “A Banker Looks 
at your Business in the Future’, and 
“Expanding your Market” by Max 
Myers. 

In the afternoon beginning at 2 
“Advertising as a Means of Market 
Expansion” by James D. Shatter; ‘“Mar- 
ket Expansion by New Products and 
New Uses” by Smith Greig; “Market 
Expansion by Coordinating Market- 
ing System” (the Curtice-Burns story) 
by Charles Bayly, GLF Exchange, Inc.; 
and lastly “Expanding your Markets 
by Quality and Quantity Controls” 
by K. W. Schaible. 


WISCONSIN PROGRAM 

The Spring Meetings of the Wiscon- 
sin Canners Asociation will be held 
at Madison, March 14 and 15. On 
the morning of the 14th the 16th An- 
nual Safety Institute will open at the 
Loraine Hotel at 9 o'clock. At 3:30 
in the afternoon there will be a labor 
supply meeting, also at the Loraine 
Hotel. 


PROCESSORS CONFERENCE 

The Processors Conference will be- 
gin at 9:30 o’clock on the morninge of 
the 15th and will be held in the Wis- 
consin Center Building. A panel dis- 
cussion on quality control and its ad- 
aptation to small canneries will be pre- 
sented by Harold McInioch of Libby. 
Dan Amato of Country Gardens, Rich- 
ard Geiser of Krier Preserving Com- 
pany, and Roland Kennedy of Aunt 
Nellies Foods, will constitute the Small 
Canneries Panel. Other subjests to be 
discussed will be “Canning Plant Main- 
tenance’; “The Grocers Concern for 
Quality Controt”; and “Changing 
Trends in Food ‘Technology Educa- 
tion.” 

Subjects to be discused at the after- 
noon session will be “Fly Control 
in and Around Canning Plants”; 
“Freeze Drying and Dehydro Freez- 
ing”; “Legal Pitfalls for Purchasing 
Agents”; “Sloughing of Snap Beans”; 
“What a Food and Drug Inspector 
Looks For and What A Canner Should 
Do when The Inspector Calls”; “Im- 
proving the Acceptibility of Canned 
Peas an Corn.” 

The Conference will adjourn at 
4:15 P. M. 


MEXICAN FARM LABOR 
PROGRAM 


Hearings on HR-2010 (Gatherings , 
a bill to extend Mexican farm labo: 
program until December 31, 196), 
have been scheduled for March 6-9 by 
the Manpower Sub-committee of the 


House Agricultural Comittee. Autho: 


ity for the present program was es- 
tended by the 86th Congress unti! 


December 31, 1961. 


Seeman Brothers, Inc. will acquire 
the assets of Southern Frozen Foods, 
Inc. of Montezuma, Georgia in a stock 
transaction which will involve the ex. 
change of approximately 45,000. shares 
of Seeman Brothers common. stock. 
Based on recent prices for the Seeman 
stock on the American Exchange the 
transaction will involve about $1,250,- 
000. The acquisition will provide a 
source for Southern fruits and vegeta- 
bles for the Seabrook Farms and Snow 


brands. 


Gerald Britt of Bryon, New York, re- 
puted to be one of the largest beet 
growers in the country, is the newly 
elected president of the new Pro-Fac 
organization. of 
growers who own the new Curtice- 
Burns vegetable and fruit’ processing 


Cooperative, an 


organization. 


Dole Corporation—D. V. 


essing plant in Honolulu. 


George Poisal, formerly with Knouse 
Foods and Consolidated Foods Cor- 
poration, Kenny Division. in an ad- 
vertising and publicity capacity, has 
opened an advertising agency at Rock- 
dale, Baltimore County, Maryland, to 
be known as George Poisal Advertis- 
ing. Mr. Poisal’s experience also in- 
cludes the retail food level as adver- 
tising manager of Schreiber Brothers 


chain of food markets in Baltimore. 


Consolidated Foods Corporation has 
reached an agreement with Eagle Food 
Centers, Inc. for the acquisition of the 
38 store retail food chain headquarters 
The merger will 
be effected through the exchange of 
one share of Consolidated for each 


at Milan, Illinois. 


1.78 shares of Eagle Food Centers. 


Canned Fruit for 


fruit cocktail to Iceland. 


Phelan 
with Dole since 1946 serving in various 
plant supervisory and staff capacities, 
has been appointed plant manager of 
the Dole Corporation’s pinapple proc- 


TIceland—An 
amendment to Public Law 480, pro- 
vides for the U. S. Department of Agri- 
culture financing the sale of $75,000 
worth of canned peaches or canned 


THE CANNING TRADE is published every Monday by THE CANNING TRADE, Inc., 2504 St. Paul St., Baltimore 18, Md. Arthur J. Juage, Business Mgr.; _,t€%, 
Edward E. Judge, Editor; Arthur |. judge !!, Advertising Mgr.; M. A. Felder, Circulation Mgr. Yearly Subscription price U. S. A.—$5.00; Can - *%, 
$6.00; Foreign—$7.00. Advertising rates upon application. Forms close Wednesday; Cover forms Tuesday. Copy required for proof two weeks in © e 
aavance of close. Entered as Second Class matter at the Post Office, Baltimore, Md., under Act of March 3rd, 1879. ° 2 

Surat 


ne 
| 
“ 
— 


MARKET NEWS 


NEW YORK MARKET 


Overall Market Steady to Strong—Sta- 
ple Supplies Continue Tight—Citrus 
Sags 


By “New York Stater” 


New York, March 3, 1961 
THE SEPUATION.—Easiness in 
grapefruit and blended citrus juices 
in Florida continued in evidence, with 
further price cuts announced during 
the week. With this exception, how- 
ever, the over-all price position in 
canned foods appears steady to strong, 
with canned fruit cocktail moving up 
and most staple vegetables showing 
sucngth and a continuing tight supply 
position, Canned fish were generally 
unchanged during the period, but are 
coming in for a seasonally active move- 
ment at retail. 


THE OUTLOOK.—Grocery dis- 
tributors are following with close in- 
terest moves by the Administration to 
“restore the economy”, with interest in 
the potential influence of these “re- 
covery” moves on foods tempered by 
the expanded program of food dona- 
tions by the federal government, and 
the broadening of the product list 
going for relief distribution. With 
ihe exception of a few regional soft 
spots, however, where unemployment 
has become a real problem, over-all 
food sales, including canned foods, 
have been holding up well. Hence 
the trade, aside from those located in 
ihe distressed industrial areas, expects 
io keep reasonably good working in- 

ntories on hand, with steady replace- 

ent buying, generally in small lots, 
dicated for the near term in canned 
ils. 
are checking 
* market carefully when coming in 
tomato replacements. —‘Tri-state 
kers generally quote standard Is at 
10, with an occasional lot still re- 
ited at $1.0714, while standard 303s 
held at $1.35-$1.40, and 214s any- 
ere from $2.20 to $2.25,—with few 
the inside figure, and most sellers 
' the top figure. On standard 10s, the 
1 rket is quoted at $7.75-$8.00. _Mid- 
tern tomato canners are showing 
mger price views, with standard 

's ranging $1.40-$1.45, with 214s at 

10 and 10s at $8.00. California 
« ners hold standard 303s at $1.35, 
2Y% at $2.00 and 10s at $7.00, with 
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fancy solid pack 303s at $1.80, 21s at 
$2.65-$2.70; and 10s at $9.75, all f. o. 
b. canneries. 

BEANS.—Buyers are reported look- 
ing for standard 303s cut green beans 
at $1.15, with most holders quoting 
$1.20 f.0.b. tri-state canneries. Extra 
standards are quoted at $1.30, with 
fancy at $1.40-$1.50, and fancy French 
style at $1.60-$1.70, as to seller. Stand- 
ard cut wax bean 303s range $1.35- 
$1.40, with extra standards at $1.50. 


CORN.—Continued buying interest 
is reported in standard corn as more 
canners reach the clean-up stage, and 
the market is strong, with standard 
303s ranging $1.40-$1.45 and extra 
standards at $1.45-$1.50, while fancy 
commands $1.60 to $1.70 at eastern 
canneries. Standards in the midwest 
are also up to $1.40, with extra stand- 
ards at $1.50 or better and fancy 
quoted at $1.65. 

PEAS.—Standard sweets are coming 
in for a fair inquiry, with the market 
in the tri-states holding at $1.30 to 
$1.35, with Alaska available at the 
same range on pod run. Extra Stand- 
ards are generally held at $1.40 to 
$1.45. 

SPINACH.—A little pick-up in de- 
mand for spinach is reported. Canners 
in the east are quoting fancy 303s at 
$1.40, with an occasional lot at $1.35, 
with 214s held at $2.10, and business 
reported to have been done recently 
at slightly below that figure. 
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CITRUS EASES.—Florida canners 
have again cut prices on blended and 
grapefruit juices, although orange juice 
prices hold steady. Sugar-added grape- 
fruit juice is offered at $1.0214 for 2s 
and $2.25 for 46-ounce, with natural 
at $1.1214 and $2.50, while blended is 
quoted at $1.40 for sweetened 2s and 
$3.20 for 46-ounce, with natural at 
$1.521%4 and $3.35. respectively. Orange 
juice 2s hold at $1.80 for sweetened, 
with 46-ounce at $4.15, while natural 
is quoted at $1.95 and $4.50. Fancy 
grapefruit sections, 303s, list at $1.90, 
with broken at $1.6214, all f.o.b. Flor- 
ida canneries. Demand for orange 
juice has tapered off a little, with dis- 
tributors waiting for the run on Val- 
encias, now that mid-seasons are wind- 
ing up. 

WEST COAST FRUITS.—With 
most canners following in the advance 
on fruit cocktail, buyers have done 
considerable covering this week prior 
to the advance, which becomes effec- 
tive March 6. Choice 303s move up 
to $2.0214, with 214s going to $3.15 
and 10s to $11.35. . .A better move- 
ment is also reported in peaches, with 
choice clings steady at a range of 
$2.40-$2.45 for 214s. . .Apricots, which 
have been dull in recent weeks, are 
coming in for a little more attention, 
with the market showing a steadier 
undertone. . .Business in other Cali- 
fornia and Northwestern canned fruits 
has been quiet. 


RSP CHERRIES.—Buyers are ac- 
tively coverning on No. 10 red sour 
pitted cherries, with canner holdings 
reported substantially lower than a 
vear ago. The market is strong at 
$13.50 upwards, f.o.b. canneries. De- 
mand for 303s has been fair, with the 
market quoted at $2.25-$2.30. 


APPLE SAUCE.—Moderate replace- 
ment demand is reported in apple 
sauce, with canners continuing to 
quote fancy 303s at $1.40-$1.45, and 
10s held at $7.50 to $8.00, as to brand 
and seller. 


CANNED FISH.—Sardine business 
is reported holding up well, with the 
market quoted at a range of $8.75 to 
$9.00 per case for quarter keyless, 
f.o.b. Maine canneries. California 
canners list 24/1s ovals at $4.25 to 
$4.50. . .A steady to strong market 
rules in salmon and tuna. 
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CHICAGO MARKET 


Lack of Offerings Hampers Trading— 
Curbs Distributors Merchandising Efforts 
—tLow-Priced Features Extinct 
By “Midwest” 
Chicago, March 2, 1961 

THE SITUATION.—Overall trad- 
ing continues to be hampered by the 
current lack of offerings in the staple 
vegetable line. It has reached a point 
where it is seriously affecting the dis- 
tributor’s efforts to merchandise and 
sell what would be a normal amount 
of canned foods at this time of the 
year. Furthermore, with considerable 
unemployment in this area distributors 
would like to feature low priced canned 
foods and this is where the pinch is 
even more pronounced. As a result, 
the heavy movement of major vege- 
table items has tapered off from what 
it was during the early part of the new 
year with little likelihood of any im- 
provement until the new packs make 
an appearance. 

Cocktail sales have been heavy re- 
cently due to the advance in price with 
back-in privileges but the increased in- 
terest has not spread to other fruit 
items. There is the usual additional 
activity in cranberry sauce and sweet 
potatoes because of the coming Easter 
features but these are not major items 
and cannot make up for other losses. 
There have been a few deals on nec- 
tars available here and California can- 
ners have been pushing hard for ship- 
ping instructions before tax day all of 
which helps some. However, from an 
overall standpoint, current trading 
levels leave a lot to be desired. 

PEAS.—More and more canners are 
reporting out of stock on additional 
items right along and it is now tough 
for a buyer to order an assortment from 
any one canner. Standard peas are the 
most serious in this respect with little 
or nothing left to sell. Prices are listed 
at $1.30 for standard fours in 303s and 
$7.25 for tens but such prices really 
don’t mean much in view of what is 
available. All the popular items in 
tens are running short and the trade 
have not hesitated to stay on the heavy 
side where these are concerned. 

KRAUT.—The rush is over and the 
trade are now trying to digest heavy 
shipments made just before prices were 
increased by local canners. With ad- 
vent of warmer weather just around 
the corner, sales and shipments will 
probably drop off sharply until the 
fall season again gets under way. How- 
ever, the stock position of canners 
should keep this market firm at $1.90 
for 214s and $6.40 for tens. 

BEETS.—Here again it is difficult 
for a buyer to find a full assortment of 
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goods in any one place as they find 
current offerings from many canners 
are shot full of holes. Local processors 
are already starting to contract acre- 
age for the fall pack and they will be 
pushing hard for an early pack as the 
demand by that time will be hot and 
heavy. In the meantime, prices are 
firm at $1.15 for 303 fancy sliced and 
$5.50 to $5.75 for tens with salad sliced 
at $1.00 and $4.75 to $5.00 for tens 
and the latter size is tough to find. 


BEANS.—Standard cut green beans 
is one of the few vegetable items that 
still appears to be in ample supply al- 
though Wisconsin sources are cleaning 
up nicely on all lower grades. Prices 
are no lower than 1.10 to $1.15 for 
303s which is a little higher than the 
average buyer would like to pay. Fancy 
cuts are bringing $1.45 to $1.50 for 
threes and $1.40 to $1.45 for fours and 
the market is firm. Fancy cut and 
whole Blue Lakes are on every buyer's 
want list but canners have nothing to 
sell as all of them pro-rated deliveries 
a long time ago and quite severely in 
some cases. 

CORN.—The really heavy move- 
ment of corn during the past thirty 
days has tapered off considerably again 
simply because unsold stocks are so 
well cleaned. It is quite obvious that 
a real pinch will develop between now 
and another pack as there are no fur- 
ther supplies of many items to fill the 
gap when distributor’s stocks need to 
be replenished. Few canners are ofter- 
ing any spot corn for sale confining 
their efforts to the job of supplying 
regular customers as far as_ possible 
which won’t be enough. Prices are 
unchanged from last week and obvi- 
ously very strong. 

RSP CHERRIES. — Midwestern 
sources have little left to sell and the 
few orders being shipped at present 
are going at $2.10 for water pack 303s 
and $14.50 for tens. This will be a 
quiet market until new goods are ready. 

CITRUS.—A market that remains 
confused and quiet. Citrus is not sell- 
ing at the retail level and the average 
buyer feels there is only one way the 
market can go and that is down re- 
gardless of costs at the cannery. Fancy 
grapefruit juice is offered at anywhere 
from $2.25 to $2.75 which is an indica- 
tion of the wide variety of prices now 
quoted. Orange juice is listed at $4.15 
to $4.50 which also makes the buyer 
wonder. Those canners holding at the 
higher levels insist the lower priced 
offerings are below cost already but 
they are available nevertheless. Sales 
are less than routine. 

WEST COAST FRUITS.—Cocktail 
still leads the parade although the 


shouting is just about over as highc- 
prices announced recently will becom: 
effective March 6th. The trade also a). 
pear to be giving Cling peaches more 
attention and this might firm up the 
market on tens which has been on the 
sloppy side for quite some time. A( 
present, choice 214s are selling on the 
basis of $2.40 with tens somewhere 
around $8.50. Apricots represent the 
bargain on today’s market as_ prices 
are down sharply from original open- 
ings and the trade can readily buy 
choice 214s at $2.75 and 303s at $1.75 
with some trading even from these 
figures. On the other hand, any num- 
ber of buyers here are looking for ad- 
ditional prune plums at prices which 
are almost out of sight and they are 
having no success in finding what they 
want. The California pear market, 
which has been in doldrums for quite 
some time, is beginning to firm up and 
it looks like the bottom has come and 
gone which will give canners in the 
Northwest a little more sleep these 
nights. 


CALIFORNIA MARKET 


Heavy Shipping of Bargain California 
Fruits—Tomato Products’ Advances Spur 
Instructions Against Contracts 


By “Golden Stater” 
San Francisco, March 2, 1961 

THE SITUATION.—The combina- 
tion of pre-announced price increases 
on fruit cocktail, stable market on 
clings, bargain prices on freestones, 
threatened discontinuance of trading 
prices on pears, and bargain prices on 
apricots have created heavy shipment 
against contract as well as new business. 
This activity coupled with canners’ 
efforts to ship out prior to California’s 
tax date of March 6 has created a 
temporary rail car shortage, necessi- 
tating some delay in- shipment. With 
limited steamer service, space on steam. 
ers this week, and for first weeks of 
March, is booked up and tight. Fur- 
ther advances announced last week on 
tomato puree and paste are pulling 
instruction against contract only, as 
unsold supplies are not available even 
at over-the-market offers. 

THE OUTLOOK. — This heavy 
shipping should give California fruits 
a real push for retail featuring. “Trade 
analysts (both buyer and seller) figure 
the bottom has been reached and prices 
can only go.up. The heavy, in-transit 
shipments will be featured at retail to 
get the ball rolling. ‘This is not wish- 
ful thinking but rather the result of 
the last few weeks of trade activity on 
California fruits. 


APRICOTS.—With the heavy sup- 
ply prices have no relation to replace- 
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nent costs for the new pack four 
n onths away. Trading market hard to 
e ablish as canners last week were will- 
ig to make deep concessions on vol- 
une shipments moving over tax date. 
Bottom on No. 21% standard halves at 
$ .90 for small fruit. No. 21% std., 
hilves at $2.45; No. 21% choice halves 
$..75; No. 10s standard halves $9.25- 
9.50, choice $10.25-10.50. 
FREESTONE PEACHES.—Here is 
an item that has set new records of 
shipment at prices that are all in rela- 
tion to quality. However, even the top 
fancies are at bargain basement levels 
with the trading market on 214s at 
$2.85-2.95 and dropping off to $2.75 


for lesser quality. On choice grade 


No. 214s as low as $2.30 with No. 214 
irregulars at $2.15-2.20. 

YELLOW CLING PEACHES—As 
reported previously, the bell-weather 
No. 2% choice has held at $2.40-2.45, 
resulting increased activity and 
spurring a clean up of lower grades. 
Plenty of demand but little to offer in 
No. 214 standards at $2.25-2.30. Bor- 
derline No. 21% standard sliced clean- 
ing up rapidly at $2.10-2.15. At the 
same time tens choice depressed at 
5$8.25-8.50 with the shorter supply 
standards only 25¢ under, as against 
normal 60¢ differential. 


BARTLETT PEARS.—Two weeks 
ago pears had a sympathetic decline 
but canners plan to restore the market 
after tax date. With the fine move- 
ment on a reduced pack, and the heavy 
loss of trees in California, this action 
to move prices back seems justified. 
The market, pending this action, has 
been $3.15-3.30 for No. 214 choice with 
this range dependent upon count and 
district. Lake and river districts at 
higher level than Santa Clara’s. Also 
concessions more readily obtained on 
large fruit. Standard grades not as 
plentiful with market for No. 214s at 
$3.00-3.05. Contrary to the other Cali- 
fornia fruits, tens pears are not de- 
pressed, and except for less desirable 
counts, prices hold close to lists. Trad- 
ing market for choice at $12.35 and 
standards at $11.35, with lower quotes 
for undesirable counts (large fruit) 
or varying quality. 

FRUIT COCKTAIL.—Heavy ship- 
ping at $2.00-2.05 and $3.00-3.0714 on 
303s and 214s choice respectively to 
beat the announced advances. Cock- 
tail has moved well, so the trade is 
anticipating against this advance. Tens 
remain sluggish at $11.00-11.25 but 
trading to $10.75 for governmental 
agency bids. 

OTHER FRUITS.—Cherries and 


figs stay firm at lists with both in rela- 
tive short supply. Fruits-for-salad rou- 
tine at rather set unchanged lists. 

ASPARAGUS.—With a real clean 
up on green tipped and white, and 
with all green in strong position, atten- 
tion has turned to new pack prospects. 
Growers say they want about l¢ a 
pound higher for raw product, but this 
has been tempered by early and weak- 
ening fresh market. Active export in- 
quiry for GT&W could influence at- 
tempts to pack more heavily to this 
style. It is still too early to make fore- 
casts, but the shorter carryover and the 
export demand could take effect if not 
priced out of the market on raw prod- 
uct. 

PEELED TOMATOES.—This mar- 
ket has edged up as some packers go 
to lists of $1.40 and $7.10 respectively 
for 303s and 10s standards, with 2's 
remaining at $2.00. Choice 303s now 
$1.55 and 21%s $2.25 with tens $7.85. 

TOMATO JUICE.—46 ounce ranges 
from  $2.50-2.65. Well established 
brands at top of the market with others 
trading to lower level. 

CATSUP.—Tens very tight at lists 
of 33% fancy $10.50; 29% extra stand- 
ard $9.50; 25% standard $8.50, and 
only limited unsold surplus of the 
fancy grade. 


Make {t a 


ONE- 
MAN 
JOB 


Automatically unload and unscramble all size cans, 202-404 inclusive, with 
this one-man-operated combination. Gentle wee of bright cans is its 


virtue. For complete information write or phone 1 


Ask about the NEW—Shuttleworth CASE-PACKER, too. 
Designed by Canners for Canners. 


SHUTTLEWORTH, INC. 


Warren, Indiana 


To help you meet changing tastes in 


..- develop your new or unusual pro- 
cessing ideas 

. .. find a practical solution to your pro- 
cessing problems 


. .. design specialized equipment 


AER obins CO, INC. 


G amse 
LITHO AND GRAVURE 
LABELS 
Paper, Foil, Transparent Film 
WRAPS, BANDS 
P.O. Box 1977, Baltimore 3, Md. 


TH: CANNING TRADE e@ March 6, 1961 


Designers and Manufacturers 
of Food Equipment Since 1855 


713-729 E. Lombard Street © Baltimore 2, Md. 


am 
‘ 
4 
will work with you to: 
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ASPARAGUS 


Calif., Fey., All Gr., No. 300 
3.7€ 
3.65-3.70 
Med.-Small 

Gr. Tip & Wh. Colossal...... 3.20 
Moed.-Bmall -3.10 

Tri-St. Fey., All Gr., No. 300 
Mammoth ........ 3.77% 
3.724 

Mid-W., = “all Gr., Cuts 
13.00-14.00 

BEANS, Stringless, Green 

East 

Fey., Fr. Style, 8 oz. ....1.05-1.10 

Fey., Cut. Gr., No. 303 . .1.35-1.50 

St., Cut Gr 
se 1.30-1.40 

Std. Cut, No. 303 1.20-1.25 

Wax, Fey., Wh., 3 sv. 
2.08 
Cut, 3 sv., No. 303. .. .1.60-1.65 
ING, BD. 9.00-9.10 

~~ Std., Cut, No. 303 ....... 1.50 

10 7.80-8.00 
Std. No. 303 ..... . -1.35-1.40 

Midwest 

Gr., Wh., Fey., No. 303. .1.80-2.10 
11.50-12.50 

Fcey., Cut, No. 303...... 1.50-1.55 

Ex. Std., No. 303 ...... 1.40-1.50 

Std., Cut, No. 303 ...... 1.10-1.15 
BD ....6.75-7.00 

Wax, Fcy., Cut, 3 sv., 

BOB 
4 NO. 303 

Ex. Std., No. 303 .......145-1.55 

8.00-9.00 

7.25 

South 

Fey., Wh. Gr., No. 303 ...... 1.90 
BD. 9.00 

Fey., Cut, Gr., No. 303...... — 
No. -8.00 

Std., No. 1.25 

Blue Lakes 

Fey., Vert. 3 sv., No. 303 ..2.45 

Fey., Cut, 3 sv., 

4 sv., No. 303 -1.80 

Std., "No. _ 1.35 
No. 

BEANS, LIMA 
East 


Fey., Tiny Gr., No. 303 .....2. 
Bia. 
Small, 
No. 


Mid-West 
Fey., Tiny Gr., No. 303.2.25-2.50 
No. 13.75-14.00 
12. 00-12.25 
Medium, No. 303 
Ex. Std., Gr. & W., No. 303 . 
No. 10 


BEETS 
East, Fey., Diced, 
SSS 
Fey., Sliced, No. $03......1.22% 


Midwest, Fey., Sl., 8 oz. ...82% 


5.50-5.75 

CARROTS 


East, Fey., Diced, 
50-6.60 


Fancy, Diced, 
1 


6.25-6.50 
sliced, No. -1,40-1.45 
CORN 
East 
W.K. & C.S. Golden 
Ex. “std., No. 303 
Shoepeg, Fey., No. 303 . -1.50-1.75 
Ex. Std., No. 303. -1.35-1.60 


BNO, 
Mid West 


W.K., C.S., Gold., Fey., 
BIO. 22 OB. 
Ex. Std., No. 303 ...... 1.50-1.55 
8.75-9.00 
No. 1 


0 
Co. Gent., W.K. & C. 


No. 10 ° 
~ Sta. No. 
10 «8.00 


sta. 
No. BD 


PEAS 

East Alaskas 

1.62% 
1 sv., No. 303 ........2.50-2.60 
1.27% 
2 sv., No. Ue 2.05 

Ex. Std., 2 sv., No. 303 1.45-1.50 


Pod. No. 303 

East Sweets 
Fey., Pod. Run, No. 303 1.45-1.50 
1 8.75 


BD 
NG. BOB: 1.40-1.45 
Btd., Me. BOS 1.30-1.35 

Midwest Alaskas 

2.60-2.70 
2 sv., No. 303 .......2.00-2.05 
3 sv., No. 303 1.60-1.65 

Ex. 8Std., 3 sv., 8 oz. .......97% 
3 S8v., No. 1. 47%-1.50 
NO. 20 8.50-8.75 
4 sv., No. 303 1.35 

Btd., B OB. 85 


3 sv., No. 303 epee 


3 BV., NO. 10 . 08.00 

4 sv., No. 303 ees 1.30-1.35 
7.50 


Mid-West Sweets 


Fey., 3 sv., No. 303 ........1.60 
sv., No. 303... .1.50-1.55 
8.50-8.75 
No. 303. ..1.55-1.57% 
Ex. Std., 3 sv., No. 303 ..... 1.45 
4 sv., No. 303 .......... 1.37% 
7.75-8.25 
Ungraded, No. 303 ...... 1.37% 
Ung., Ma. 1.30.1.35 
No. 7.25-7.50 
PUMPKIN 
Midwest, Fcey., No. 2%.....1.65 
East, Fey., No. 2%. mig 55-1.60 
5.50-5.75 
SAUERKRAUT 
Midwest, Fey., No. 303 ....1.37% 
1.90 
o. 10 0900000000 


SPINACH 


Tri-State, Fey., No. 303 .....1.40 


CANNED FOOD PRICES 


— Fey., No. 303 1.15-1.20 
1.80-1.85 
-5.50-5.65 
Cailfl., Mo. B08 
1.65-1.75 
4.80-5.00 
SWEET PO'TATOES 
Tri-States. syr., No 303.....1.56 
.2.00-2.10 
BIO. BD 8.50-9.50 
TOMATOES 
Tri-States 


Ex. Std., No, 303 


N 
‘55 
Std., No. 1 1.10 
No. 303 > 
No. 2% .. 
Calif. Fey., <= P. » No. 303 ..1.80 
2.00 
Ozarks, St., No. 303 ....... 1.45 


TOMATO. CATSUP 


Calif., Fey., 14 OZ. 1.70 
10.50 
Mid-West, Fey., 14 oz. ..... 1.80 
0.25-11.00 


East, Fey., 14 0z...1.87%-1.92% 
TOMATO PASTE 


Calif., Fey., 96/6 oz. ...7.85-8.00 
No. 10 (per doz.) 
Mid-West 


No. 10 (per doz.) 26% .... 
TOMATO PUREE 
Calif., Fey., 1.06, No. 303 1.74 
Mid- -West, Fey., 1.045, 
MO. 


6.50-7.00 
East, Fey., 1.045 No. 1......1.10 
FRUITS 
APPLE SAUCE 
Hast, Fey., No. 203 ..... 1.49-1.45 
+7.50-8.00 


No. 10 
Calif. (gravensteins) 

Boy., NO. FOS 1.55 

10 -8.75-9.25 
Choice, No. 303 ..... 


APPLES (East) 
APRICOTS 
Halves, Fey., No. 2% 
Be. 
Choice, No. : 


Pleo, Mo. 10 12.00 
Fey., Wh. Peeled, No. 2%... .4.00 
No. 
BLUEBERRIES 
No. 300 H/S ............2.75-2.85 
No. 10, Water ...........16.00 
R.S. No. 303. .2.10-2.30 
13.50- 14.50 
R.A., WO. BY 6.00 
Choice, No. 24% ........ «0.85 
20.00 
COCKTAIL 
11.95 
Chain, 2.00-2.05 
No. 2% .3.00-3.07 % 


GRAPEFRUIT SECTIONS 
Via. No. BOB 
Fey., Citrus Salad, 


PEACHES 
Calift., Cling Fey., No. 303. iby 
Se 
Oo 2% .. -2.25-2.30 
Fey., No. 2% ..2.85-2.95 
8. 50- 9.00 
PEARS 
13.30 
Choice, No. 303 ........ -2.15 
Std., No. 303 ............+2.07% 


PINEAPPLE—Per case 
(Toll & Wfge. extra: 
Hawaiian, Fey., 24/2... .6 


Std., Halt ‘Slices, 30.10 


PLUMS, PURPLE 
N.W., Fey., No. 303 ... 
BU 


Choice, No. 308 cB 
JUICES 
APPLE 
Midwest, 1 qt. gl. ....... 2.20-2.25 
CITRUS BLENDED 
Fla., No. 2, S/A-N....1.40-1.52% 
| 
GRAPEFRUIT 


Fla., No. 2, S/A-N. .1.02%-1.12% 


ORANGE 
PINEAPPLE—Per Case 
Hawaiian, Fey., 24/2 ....... 2.75 
2.85 
TOMATO 
Bast, Bey., No. 2 1.20-1.2 


cali “ey. 

FISH 


SALMON—Per Case 48 Cans 


Red, No. 1T . .36.00-37.00 

Med., Red, No. 1T ....31.00-32.:0 

25.00 
Chum, Tail, Mo. 25.00 


SARDINES—Per case 


Calif., Ovals, 24/1’s .... 4. 25-4.°0 
Ovals, 48/1’s 5 

Maine, 4 Oil Keyless. 75-9. 


% Oil “Key 


SHRIMP— 5 oz. per doz. 
Jumbo . 
Large 
Medium 


TUNA—Per Case 
Fey., White Meat, 
Fey., Light Meat, %'s......11.U 

9.50-10.0 


%'s 14,50-15.00) 
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’ 
ee Fla., Std., No. 303 ....1.25-1.30 
Le Mid-West, Fey., No. 1 ......1.40 
4 
ue 4 sv., No. 303 ........1.40-1.45 
No. 10 
ih St., 3 sv., No. 303 .....1.35-1.40 
pe, 4 sv., No. 303 .......1.30-1.35 
1.35 
4 
Medium, No. 303 ............1.90 
2 Ex. Std., G.&W., No. 303 ..1.45 
5.10 
4.7) 
4.20 
4.0) 
3.6) 
6 
oe 


—CLASSIFIED ADVERTISING— 


R tes, per insertion—straight reading, no display—one to three 
insertions, per line $1.00, four or more consecutive insertions without 
cl ange, per line 80c, minimum charge per ad $2.00. Forms close 
W odnesday noon, 


Address all numbered Ads: Adv. The Canning Trade, 
2.04 St. Paul Street, Baltimore 18, Maryland. 


FOR SALE—MACHINERY 


WHEN IN NEED of food processing machinery of any kind wire 
or call: Ashley Mixon, Canning Machinery Exchange, Plainview 
(West) Texas. 


We manufacture complete lines of food processing machinery for 
canned, frozen and fresh packed products. Wire us regarding your 
requirements. A. K. Robins & Co., Inc., Baltimore 2, Md. 


“MONITOR” Canning Machinery for peas, beans, tomatoes, 
cherries, ete. Huntley Manufacturing Co., Brocton, N. Y. 


FOR SALE—Canco 00-6 Closing Machine fitted for 404 x 700 
change parts with motor drive less motor; serial No. 5538 filler 
hook up parts for 12 valve FMC Juice Filler. Bowman Apple 
Products Co., Inc., Mount Jackson, Va. 


FOR SALE—FMC Continuous Peeler #2085; Urschel Model B 
Dicer; Ayars No. 10 Bean Filler; FMC #10 Syriper; Geyer 4 SS 
Filler to #10; FMC CookerCooler 2000 can 2%; 303 Cooker for 
1656 cans; SS Screw Cooker 16” x 20’; 500—1000 Jacketed SS 
Tanks. Adv. 6160, Canning Trade. 


FOR SALE—2 Chisholm-Ryder Pea Viners; Hume Pea Har- 
vester; 3 Monitor Pea Cleaners; 6 TUC Huskers & 8 Cutters, all 
recently remodeled; Wallace & Tiernan Chlorinator; 1—20 ft. 
Bucket Elevator; Bagby Filler; 2 Ayars Fillers for cartons. W. E. 
Bittinger Co., R. D. #5, Hanover, Pa. 


FOR SALE—Dry Bean & Pea Line, complete and in excellent 
condition, motorized including Double Riffle Olney Washer and 
Destoner, Two Draver Feeders, Picking Table with white belt, Two 
Scott Bean Pumping Systems with dewatering reel, Three Robins 
3’ Blanchers with Reeves Vari-Speed Drives & Motors, and FMC 
Bean Filler, All for $9900. S. E. Mighton Co., Bedford, Ohio. 

FOR SALE—150 used Cypress Tanks, 3,000 to 9,000 gallons 
capacity. Will equip with new round steel hoops if desired. Buy 
from a tank builder and know what you are getting. Arrow Tank 
Co.. 16 Barnett St., Buffalo 15, N. Y. 


FOR SALE—1960 FMC Lye Peeler for peaches, ete.; about 
5.000 bushels; complete and ready to operate with cup upper, 
downer, pit remover; approximately 5 tons per hour; attractively 
priced, quick sale. Cuyler Corporation, Webster, N. Y. Phone 
co'lect: 370, 


"OR SALE—Pfaudler 100 gal. stainless jacketed Kettles, double- 
m tion agitators, tilting bowl; unused 5700 gal. horiz. stainless 
stl Tank; Resina auto, single-head Capper; 3 Davenport #14, 
}). vatering Presses; all sizes stainless Tanks; 1 York Freon 12 
Conpressor: 40 HP Fitzpatrick Model F stainless Comminuting 
M chine. Send us your inquiries. Perry Equipment Corp., 1402 
\. oth St., Philadelphia 22, Pa. 


MACHINERY WANTED 


ANTED—300 Change Parts for Canco Model 400 Closing 
M. hine. State price and condition. Red Lodge Canning Co., Inc., 
R. Lodge, Mont. 


ANTED—Interested in purchasing empty and full can Palle- 
ti, s, Bussey or equal, adjustable full can cable, riffle stops. Otoe 
Kk. | Products Co., Nebraska City, Nebr. 

\NTED—Two FMC Duplex Batch Mixers for cream style corn 
co aining 150 or 200 gallons each side. Also one 74% HP single 
sta «, Air Compressor, actual delivery 46 CFM. Princeville Canning 
Co Princeville, Tl. 

\NTED—2 FMC Hand-pack Fillers. Arnold Pickle & Olive 
C 1401 E, Van Buren St., Phoenix, Ariz. 


TH’ CANNING TRADE e March 6, 1961 


HELP WANTED 


WANTED—Experienced Field Man for small pea canning opera- 
tion. Fulltime and permanent. Replies regarded with strictest 
confidence. Red Lodge Canning Co., Inc., Red Lodge, Mont. 


WANTED—Young Can Salesman with some knowledge of both 
General Line and Packers Cans with Mid-west Concern. Good op- 
portunity for young, energetic salesman. Adv. 6158, Canning Trade. 

WANTED—Plant Manager, experienced in apple sauce produc- 
tion, for New: Jersey Coast plant. Excellent opportunity for right 
man. Wonderful area to live. Also need one experienced Pease 
Peeler machine mechanic. Contact: President, Laird & Co., Sco- 


beyville, N. J. Tel.: LI 2-0312. 


FOR SALE—FACTORIES 


FOR SALE—Wisconsin Canning Factory equipped to pack peas 
and beans. Our own well soft water. Spray irrigation of waste. 
Good territory and ample labor at low cost. Stock can be purchased 
at low price along with substantial cash assets and unemployment 
compensation fund, or will sell property separately at very low 
price. Must act prompt. Might retain interest if wanted. Adv. 
6162, Canning Trade. 

FOR SALE—Small Canning Plant equipped to can meat and 
vegetable items. Will help finance operation. For information 
contact: Arthur S. Harris, Rush Springs, Okla. 


FOR SALE—Canning Factory, adjacent to large can company; 
5 glass factories within 25 miles. 5 - 2000 H.P. Gas Fired Boilers: 
3 Deep Wells & Pumps; 15 Car Siding; 55,000 sq. feet; equipped 
for catsup and tomato products. John Frazier, Box 15, Elwood, Ind. 

FOR SALE—Silver Canning Co. Plant Colora, Md. Modern well 
maintained corn plant, also winter pack. 2 lines, 8 oz. and 303; 
2 Boilers; 14 Retorts; FMC Huskers & Cutters; 2 large Warehouses; 
Help Quarters and Commissary; R. R. Siding, 4 Truck Stations; 
ample good water; ample white local labor; fertile growing area 
for corn, tomatoes, peas, beans & mushrooms. Contact: F. S. Silver, 
Darlington, Md. or National Bank, Rising Sun, Md. 


FOR SALE OR LEASE—Tomato Processing Plant, 6500 sq. ft. 
of space, building & equipment like new, $75,000 investment, all for 
$25,000. Lee Hartman, Realtor, 54 Hanover St., Gettysburg, Pa. 
ED 4-1713. 


~ VEGETABLE PLANTS 


CERTIFIED TOMATO, Pepper, Cabbage, Onion, Egg Plants; - 


field grown, healthy, vigorous, full-bearing plants. Write for free 
catalogue-price list. Satisfaction Guaranteed. M. H. Evans & Sons, 
Dept. 7, Ty Ty, Ga. 


MISCELLANEOUS 


COMPLETE BEDDING OUTFITS—For Rent or Sale to house 
extra laborers. Interstate Bedding Co., 1621 W. Carroll Ave., 
Chicago 12. Ill. Tel CHesapeake 3-4660. 


WILL PAY CASH for carload or less of canned goods any size, 
new, odd lots, rough ups and dents accepted (no swells). Bill 
Mull, P. O. Box 984, Kannapolis, N. C. Phone: WE 3-3132. 


BUYERS of closeouts, discontinued items. Must pass Federal 
Food and Drug Laws; no quantities too large. Ahlbrand Sales Co., 
9th & Patterson Ave., Newport, Ky. Phone HE 1-8401. 


WANTED—Offerings of Job Lots, Close Outs, Damaged Stock. 
Ken Evans, 2620 W. Warren, Detroit, Mich. 


EASTERN FIRM will contract specialty canners located Eastern 
U. S. to pack pork and beans, soups, stews and other ready to serve 
products for private label. Items containing meat must be packed 
under Federal inspection. If interested in packing one or more of 
these items, write giving resume of capability. Adv. 6173, Canning 


Trade. 


PROCESS for canning Soy Beans. Want to place with canner 
on royalty. Adv. 6163, Canning Trade. 
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Eighth Edition 


A 
COMPLETE 
COURSE in 

CANNING 


The Industry’s Cook and 
Instruction Book 


for Managers, Superintendents 
Brokers & Buyers 
and all those who want 
to KNOW Canned Foods 


This is the EIGHTH Revi- 
sion, over 400 pages, covering 
all the newest and latest prod- 
ucts, Fruits, Vegetables, Meats, 
Milk, Soups, Preserves, Pickles, 
Condiments, Juices, Butters, 
Dry Packs (soaked), Dog Foods 
and Specialties in minute de- 
tail, with full instructions from 
the field through to the ware- 
house. 


Special emphasis has been giv- 
en to formulae and procedure. 
This information is widely used 
for new products and for proc- 
essors to check ingredients, cook- 
ing times, temperatures and the 
like. 


IMMEDIATE DELIVERY 
Price $15 postpaid 
Size 6x9—400 Pages 


Published & Copyrighted By 
THE CANNING TRADE 
Since 1878—The Canned Foods Authority 


2504 St. Paul Street 
Baltimore 18, Md. 


MARCH 5-7, 1961—cANNERS LEAGUE OF 
CALIFORNIA, 57th Annual Meeting, Santa 
Barbara Biltmore, Santa Barbara, Calif. 

MARCH 5-9, 1961—NATIONAL ASSOCIA- 
TION OF FROZEN FOOD PACKERS, Annual 
ene, Statler Hilton Hotel, Dallas, 

ex, 

MARCH 9-18, 1961—NATIONAL CANNED 
PEA WEEK, Contact: Theodore R. Sills, Inc., 
39 S. LaSalle St., Chicago 3, Ill. 

MARCH 12-15, 1961—NATIONAL AMERI- 
CAN WHOLESALE GROCERS ASSOCIATION, 55th 
Annual Convention and Exposition, Palmer 


House, Chicago, III. 


MARCH 14, 1961—NATIONAL CANNERS 
ASSOCIATION, NORTHWEST BRANCH, ANNUAL 
CANNED SALMON CUTTING, Olympic Hotel, 
Seattle, Wash. 

MARCH 14-15, 1961—wisconsIN CAN- 
NERS ASSOCIATION, SPRING MEETING, Loraine 
Hotel & Wisconsin Center Bldg., Madison, 
Wis. 

MARCH 16-17, 1961—1NDIANA CANNERS 
ASSOCIATION, Spring Meeting and Tech- 
nology Conference, Purdue University, 
Lafayette, Ind. 

MARCH 18, 1961--uTAH CANNERS As- 
sociaTIoN, Annual Convention, Hotel Utah, 
Salt Lake City, Utah. 

MARCH 30, 1961-——TRI-STATE PACKERS 
ASSOCIATION, Spring Meeting, DuPont 
Hotel, Wilmington, Del. 

APRIL 6-8, 1961—INsTITUTIONAL FOOD 
DISTRIBUTORS OF AMERICA, The Americana 
Bal Harbour, Fla. 

APRIL 9-12, 1691—u. s. WHOLESALE 
GROCERS ASSOCIATION, ANNUAL CONVENTION, 
Hotel Americana, Bal Harbour, Miami 
Beach, Fla. 

APRIL 10, 1961—soUTHERN STRAWBERRY 
PACKERS ASSOCIATION, Annual Meeting, 
Hotel Peabody, Memphis, Tenn. 


APRIL 12, 1961—Froop MERCHANDISERS 
OF AMERICA, The Americana, Bal Harbour, 
Fla. 

e 


National Can Corporation — has 
changed the date for its Second An- 
nual Technical Conference and panel 
discusion from March 31 to March 30. 
The meeting will be held at the Na- 
tional Can’s Research Laboratory, 703 
South Wolfe Street, Baltimore, Mary- 
land. 


Conventions and Schools 


APRIL 13-14, 1961—PENNSYLVANIA 
NERS ASSOCIATION, 8th Annual Canners 
Workshop, Allenberry Lodge, Boilin« 
Springs, Pa. 


APRIL 16-19, 1961—coopreRATIVE Foo) 
DISTRIBUTORS OF AMERICA, 13th Annual! 
Convention, Palmer House, Chicago, II). 


APRIL 25-26, 1961—so0INT SALES Con- 
FERENCE FOR MEMBERS OF NEW YORK, 
PENNSYLVANIA, AND TRI-STATE ASSOCIATIONS, 
Cherry Hill Inn, Haddonfield, N. J. 


APRIL 29-MAY 6, 1961-—NaTIONAL 
BABY WEEK. 


MAY 2-4, 1961—1NDIANA INDUSTRIAL 
WASTE CONFERENCE, Purdue University, 
Purdue Memorial enter, Lafayette, Ind. 


MAY 7-10, 1961—SUPERMARKET _INSTI- 
tuTE, 24th Annual Convention, Chicago, 
Mi. 


MAY 7-11, 1861—JINsTITUTE OF FOOD 
TECHNOLOGISTS, 21st Annual Meeting, Ho- 
tel Statler, New York, N. Y. 


JUNE 11-12, 1961—mIcHIGAN CANNERS 
& FREEZERS ASSOCIATION, Spring Meeting, 
Whitcomb Hotel, St. Joseph, Mich. 


JUNE 18-22, 1961—NaTIONAL associA- 
TION OF RETAIL GROCERS OF THE U. S.. 
62nd Annual Convention, Convention Hall. 
Philadelphia, Pa. 


JUNE 21-24, 1961—procEsseD APPLES 
instiTUTE, 10th Annual Meeting, The 
Greenbrier, White Sulphur Springs, W. Va. 


OCTOBER 19-21, 1961—FLoRIDA CAN. 
NERS ASSOCIATION, 30th Annual Conven- 
tion, Diplomat Hotel, Hollywood-by-the- 
Sea, Fla. 


NOVEMBER 20-21, 1961 — MICHIGAN 
CANNERS & FREEZERS ASSOCIATION, Fall 
Meeting, Pantlind Hotel, Grand Rapids, 
Mich. 


‘NOVEMBER 20-21, 1961—PENNsYL 
VANIA CANNERS ASSOCIATION, 47th Annual 
Convention, Yorktowne Hotel, York, Pa. 


DECEMBER 5-8, 1961—-NEW YorK STAT? 
CANNERS & FREEZERS ASSOCIATION, 76th An 
nual Convention, Hotel Concord, Kiamesh« 
Lake, N. Y. 


JANUARY 21-24, 1962—Ncea-cm&sa, An- 
nual Convention, Americana Hotel, Ba! 
Harbour, Miami Beach, Fla. 


CANNING TRADE 
2504 St. Paul St. 


Baltimore 18, Md. 
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